
Seeds to Plate Nutrition Grades 6-8

Food Marketing: How Young 
Adults Get Targeted 

 

Overview:  
Students will learn to think critically about 
food marketing (commercials, advertisements) 
through print, billboards, signs on buses,  
electronic media, and other sources. They will 
learn how to dissect an advertisement to 
determine (1) what demographic is being 
targeted, (2) what arguments the advertiser 
uses to try to get the audience to buy their 
product(s) and whether those arguments hold 
up when examined, (3) what images are used 
to “entice” the audience to try the product, and 
(4) how the people in the advertisement are 
portrayed. 

Objectives: 
At the end of the lesson, students will be able 
to:  

Define what marketing is and the 
different forms it takes (e.g., television, 
internet, magazines, billboards, 
sponsorships of sports and other 
events, radio, etc.). 
Explain why food manufacturers and 
agri-business put large amounts of 
money into marketing/advertising. 
Explain how marketing and 
advertising play a significant role in 
encouraging certain food choices, 
especially among young people. 
Hypothesize why children are targets 
of food marketing. 
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Materials: 
Examples of current food 
advertisements that 
target young adults— 1 
for each group of 
students (You can print 
these offline or have 
copies from print media.) 
Projector 
Computer with internet 
access to play 
commercial/
advertisement clips from 
YouTube 
Food Commercials (You 
can use this compilation 
of ads, or use your own: 
https://
www.youtube.com/
watch?v=xk_hkdGf1tc.) 

On the Board: 
Student Reflection 
Questions 
Discussion Questions 

Suggested Snack: 
There is no suggested 
snack for this lesson.  See 
our Healthy Snack 
Database for ideas.
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Preparation: 
Prior to the lesson, find several examples of current advertisements that 
target teenagers.  You can bring in magazine or newspaper ads or find 
videos on YouTube. 
Write the following Discussion Questions on the board: 

- Describe the people in the advertisement (estimate their age, gender, 
ethnicity, happy/sad?)  

- Who is this advertisement targeting? What is the target population?  Are 
they trying to interest specific ages, genders, or ethnicities? 

- What emotion(s) do you think the advertisement is trying to make 
viewers feel? 

- How do the advertisers get their target audience to buy their product? 
What argument(s) do they make?  What story do they tell? 

- Are these argument(s) believable/true? 
- What images does the marketer use to get young people to try the 

product? (e.g., musicians, celebrities, animation, cute animals, etc.) 

Vocabulary: 
marketing 
advertisements 
target 
population 

manipulate 
entice 
demographic 
portray 

perceive 
agri-business 
food 
manufacturer 

Learning Activities: 
1. Presentation (5 min.) 

A. Tell students that today’s lesson will discuss food advertisements and 
marketing campaigns. 

B. Tell students that large companies that grow food (agri-businesses) and 
those who manufacture and sell food have their own marketing 
departments which develop advertisements to get people to buy/eat their 
food. 

C. Define food manufacturer: a company that takes raw (or cooked) food and 
turns it into a processed and packaged food item for sale. 

D. In many cases, the marketing team is not concerned with whether a 
product is healthful or not. Their job is to make the company a profit by 
selling as much of the product as possible.   

- Ask students: Why might this be a problem? 

2. Classroom Activity (25 min.) 
A. Tell students that today they will look at some advertisements and think 

about what the “messages” are: how they promote buying a certain food. 
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B. As a warm-up use the projector to show a short food advertisement, on 
video, that targets adolescents. 
- Using the questions on the board, lead a discussion about the power 

advertisements have over consumers. 
C. Next, break students into small groups. 

- Distribute a print advertisement to each group.   
- Ask them to analyze the advertisement and write down answers to the 

Discussion Questions listed on the board. 
- Upon completion, ask one or two groups to share their analyses of the 

advertisements. 
D. If time allows, ask students to brainstorm other forms of advertisements 

that they have encountered in their lives.  
- Ask which kinds of advertisements are “appealing” to them and 

which are not.  
- Discuss the factors that make advertisements “appealing.” (tone, 

imagery, music, positive messages, funny, etc.) 
- Ask: Why do you think young adults are often targeted by ad 

campaigns?  (Food preferences are formed when people are young.  If 
a company can convince a young person to buy their product, it is 
likely that person will keep buying the product when they get older.) 

E. Summarize by telling students that young people are exposed to many 
food advertisements every day.   
- Consequently, advertising plays a significant role in how young adults 

perceive certain foods and products.   
- The only way to combat this is by being aware, critical of it.   
- Rather than choosing their food based on the advertisements they 

like best, remind students to use the skills they have developed in 
previous lessons to always read nutrition labels and think critically. 

3. Snack: There is no suggested snack for this lesson.  See our Healthy Snack 
Database for ideas. (5 min.) 

4. Have students answer the Reflection Questions in their garden journals. (5 
min.) 

Student Reflection Questions: 
1. Do you think you’ve ever been swayed to make a food purchase because of an 

advertisement?  What was the product?  Can you describe the ad? 
2. Do you think that advertisers should take the nutritional value of a product 

into consideration when creating an ad?  Why do you think they might not? 
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Assessment Questions: 
1. Explain the role of a marketing or an advertising department at a food 

company.  What are they trying to do? 
- Advertising and marketing teams are tasked with creating ads that will 

sell a product.  They are not designed to promote health and nutrition. 
2. Explain how advertisements can be harmful to teenagers. 

- Ads can be very convincing and can encourage teenagers to buy soda, 
junk food, fast food, and other products that can be detrimental to their 
health. 

Standards: 
Common Core State Standards 
Integration of Knowledge and Ideas: 
- CCSS.ELA-LITERACY.RH.6-8.7 
Integrate visual information (e.g., in charts, graphs, photographs, videos, or 
maps) with other information in print and digital texts. 

- CCSS.ELA-LITERACY.RH.6-8.2 
Determine the central ideas or information of a primary or secondary source; 
provide an accurate summary of the source distinct from prior knowledge or 
opinions. 

Health Education Content Standards 
2.1.N  Describe the influence of culture and media on body image. 

Acknowledgements: 
This lesson was adapted from a lesson developed by Andrea Aguila and Carol 
Ochoa, UCLA’s “Pathways for Students into Health Professions” Interns in 2012.
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http://www.corestandards.org/ELA-Literacy/RH/6-8/7/
http://www.corestandards.org/ELA-Literacy/RH/6-8/2/
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